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SUMMARY OF PROJECT 
 
It has been said that the media has a tendency to only (or at least mainly) focus on the negative.  The 
Catholic Legacy of Michigan is a television program that will be produced on a quarterly basis that will 
become a long-term and cost-effective way to promote everything positive about our Catholic Faith.  
The program will be broadcast across Lower Michigan on major television stations by purchasing 
quality paid programming time from those stations (It is my hope to include the Upper Peninsula shortly 
after the program is up and running.).   
 
I am planning to broadcast each new quarterly program about 50 to 60 times during each 3 month period 
– reaching nearly every household in our state multiple times.  By keeping the program on the air for an 
extended period of time (hopefully many, many years), we will begin to see: 
 

• more Catholics attending Mass; 

• more non-Catholics joining our Faith; 

• more Catholics becoming more involved in their local parish; 

• more people sending their children to Catholic schools; 

• more young men joining the priesthood; 

• more women considering a religious vocation; 

• more membership in Catholic organizations; 

• more Catholics feeling good about, and promoting, our Faith. 
 
IMMEDIATE GOAL 
 
It is my goal to have the inaugural Catholic Legacy of Michigan (CLM) television program being 
broadcast throughout Michigan in the first or second quarter of 2013, and to produce a new program 
every quarter from that point on. 
 
LONG-TERM GOAL 
 
When the CLM is up, running and successful in Michigan, I will begin to create similar programs in 
other states (e.g. Catholic Legacy of Ohio, Catholic Legacy of Indiana, etc.).  In short, the Catholic 
Legacy of Michigan will be the template for the creation and development of unique television programs 
promoting our Faith in an active and positive manner.   
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EXPERIENCE & QUALIFICATIONS 
 
I am uniquely qualified to create and develop the Catholic Legacy of Michigan.  I have been a fund 
raising professional for the past 25+ years.  Over the past 15+ years, I have helped numerous Catholic 
parishes, schools and organizations raise more than $70 million from capital, debt reduction, 
stewardship, CSA, and offertory enhancement campaigns (most of these campaigns were with parishes 
in the Archdiocese of Detroit). 
 
I also have extensive experience using television as a promotional and marketing tool.  For example, in 
the mid 1980’s, I was the Development Director for Easter Seals in Detroit and worked extensively on 
the Easter Seals Telethon (televised on WDIV-TV4).  I was then hired by William Beaumont Hospital in 
1987 to create the Children’s Miracle Network Telethon.  I was responsible for establishing the new TV 
project in the Southeast Michigan region which was broadcast on TV50. 
 
After leaving Beaumont, I continued to produce marketing videos and television projects for non-profit 
organizations.  Over the past several years, I have produced a number of marketing videos for 

Catholic parishes and schools including a Vocations video for the Diocese of Marquette that was 

broadcast across the Upper Peninsula on NBC.  I also produced three Catholic School commercials 
for the Diocese of Marquette that were broadcast across the U.P. 
 
Furthermore, several years ago I produced a 30 minute television program for Carrier Corporation that 
was broadcast across Michigan and Northern Ohio by purchasing paid programming time from 
television stations.  I also served as Carrier’s media buyer, negotiating and purchasing paid 
programming time from television stations in Michigan and Ohio. 
 
I am currently producing unique television programs for Metro Health Hospital in Grand Rapids (which 
is now being broadcast on television stations in Grand Rapids and West Michigan) and a new television 
program for Carrier Corporation.  Both programs will be shown over an extended period of time by 
purchasing paid programming timeslots on select television stations. 
 
I work with several high quality producers on my video and television projects.  My lead producer has 
won 5 Emmy Awards for his work in television, so the quality of the CLM will be first-rate. 
 
NORTH WOODWARD COMMUNITY FOUNDATION 
 
The North Woodward Community Foundation (formerly the Troy Community Foundation) believes in 
the purpose of the CLM and has established a special CLM fund account within the foundation.  This 
means that all contributions to CLM will be tax-deductible.  This will have a significant positive impact 
when soliciting donations from individuals, Catholic supportive businesses, Catholic organizations, 
Catholic supportive foundations, etc. to produce new programs, and to keep the programs on the air, 
quarter by quarter – year after year.  
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UNIQUE TELEVISION FORMAT 
 
The initial CLM television program will be 14:15 in length, and will be shown two times consecutively 
during paid-programming time slots which will be purchased from major television and cable stations 
across Michigan.  Paid programming is typically 28:30 in length instead of 30 minutes (the remaining 
1:30 is owned and controlled by the television station). 
 
A 14:15 length television program is not only cost-effective to produce and change/edit, it also has the 
benefit of conveying your consistent message to viewers no matter when they may tune in to your 
television program (a similar concept that has been used successfully for years by infomercial 
companies). 
 
The CLM television program will consist of a number of stand-alone filmed segments/stories focusing 
on something positive about our Faith (such as Evangelization, Vocations to the Priesthood, Catholic 
Schools, Stewardship, Catholic Organizations (such as Knights of Columbus or St. Vincent de Paul), 
Catholic Parishes, etc.  As stand-alone segments, they can be removed from future programs and 
replaced with new stories/segments showcasing additional positive stories.  Over time, we will create a 
library of stand-alone segments/stories that can be interchanged as we deem necessary.  This will enable 
us to produce new stories/segments every quarter without needing to produce an entire new program.  
This, of course, will enable us to keep the cost of production under control and make it easier to keep the 
program on the air for a long period of time (potentially forever).  
 
The Catholic Legacy of Michigan will not be affiliated with any particular diocese or parish.  Priests, 
diocesan directors/staff, and Catholic parishioners from different Michigan dioceses will be invited to 
participate in each new program. 
 
PURCHASING PAID PROGAMMING  
 
I have extensive experience purchasing paid programming from television stations throughout Michigan 
and Northern Ohio.  I served as a media buyer for Carrier Corporation for a 30 minute infomercial I 
produced for them several years ago.  Carrier hired me to produce their television program over 
Campbell-Ewald, one of the largest media firms in the country. 
 
As Carrier’s media buyer, I was responsible for negotiating paid programming purchases in Detroit and 
throughout Lower Michigan and Northern Ohio.  I am also currently serving as the media buyer for my 
two latest TV programs for Metro Health Hospital and Carrier Corporation. 
 
Quality paid programming time slots can be purchased in the Detroit television market and throughout 
Michigan at very low and reasonable rates.  That is why you see so many infomercials on television 
selling everything from music CDs to weightlifting machines.  In short, once on the air, the program will 
generate enough income from a variety of sources to produce new programming, and pay for paid 
programming timeslots, on a quarterly basis. 
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FUNDING SOURCES 
 
There are many funding sources available to make the Catholic Legacy of Michigan a long-term 
success.  Modest contributions from some of these sources will produce the revenue necessary to be 
successful.  These funding sources include: 
 

• Catholic Supportive Businesses (especially those that do regular business – or want to do business – 
with parishes, Catholic schools, dioceses, etc. 

• Catholic supportive Foundations 

• Parishes 

• Parish Committees/Ministries/Organizations 

• Individual Catholics 

• Catholic organizations (such as Knights of Columbus, St. Vincent de Paul, etc.) 

• Women Religious Orders 

• Men Religious Orders 

• Viewers of the CLM television program (viewers will be given the opportunity to contribute to the 
CLM at the end of each television program). 

 
Please note that the National Catholic Development Conference (NCDC), located in New York City, has 
already agreed to be a sponsor of our first program and has expressed interest in remaining involved in 
the future as we expand the program. 
 
MARKETING THE PROGRAM 
 
Marketing the program will be an ongoing process.  I plan to communicate with each parish in Michigan 
on a quarterly basis to ensure that parishioners know the dates, times and TV stations of new broadcasts 
for that quarter.  I will also provide articles for parish bulletins promoting the new CLM programming 
each quarter.  The television program will also be promoted on the CLM website 24/7 (which will be 
operational prior to our first broadcast).   
 
We will conduct special mailings to select Catholic mail lists encouraging viewership of our new 
programs.  I will also work closely with Catholic media (radio, newspapers, etc.) to promote the 
program.  For their promotion of CLM, I will promote their radio station, newspaper, magazine, etc. on 
our television program. 
 
CURRENT NEEDS 
 
As stated previously, it is my goal to have our first Catholic Legacy of Michigan produced and on the air 
in the first or second quarter of 2013.  I am in the process of raising the funds to help me defray the cost 
of our initial production and 50 to 60 broadcasts.  Once on the air, I am very confident that the program 
will be funded from the variety of sources listed previously. 
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Thank you for taking time to review this material.  Please feel free to contact me if you have any 
questions, ideas or suggestions about the project.   
 
I will appreciate any assistance you can provide to help make this worthy project a long-term 

success for our Catholic Faith. 
 
Respectfully Submitted, 
 
 
Thomas M. Byrne, President 
T.M. Byrne Enterprises, Inc. 
Cell:  (810) 338-2879 
Email:  tmbyrne.inc@gmail.com or tmbyrne@greatlakes.net 


